THE

SOCIETY

Encouraging positive change for people with bleeding

HAEMOPHILIA

disorders through a national awards scheme
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into case studies and
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have been recruited as media

spokespeople and for informal liaison with MPs and
opinion leaders. These profiles are a powerful way of

bringing the underlying issues to life.

Buddy Award launch with TV presenters Dick & Dom, MPs, patients and their families
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Further information:
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Results

The Buddy awarc
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Access to a bank of personal insights from a broad range of

carers provides a valuable resource for helping to correct
public misconceptions about bleeding disorders, and for
securing the backing of policymakers at a time when
healthcare spending Is under unprecedented pressure.

Conclusions

As a long-term Instrument for raising awareness and
attracting support, the beneficial effect of the Buddy
Awards on patients’ lives Is only measurable in terms of the
shift In public and political attitudes over time, but Initia
feedback suggests that it has already had an overwhelmingly
hositive effect on the morale and self-esteem of the UK
oleeding disorders community.

Chris James - chris@haemophilia.org.uk

The Haemophilia Society would like to acknowledge the support of Novo Nordisk and Interaction Marketing & PR In the development of this poster.
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